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²ëïÕÇÏ  ÐàìÐ²ÜÜÆêÚ²Ü 
 ºñ¨³ÝÇ å»ï³Ï³Ý Ñ³Ù³Éë³ñ³Ý 

 

 ¶àðÌ²ð²ð ÊàêøÆ ä²ÚØ²Ü²ÎºðäàôØÜºðÀ  

¸ºÚìÆ¸  ÈàæÆ “È²ì ¶àðÌ” ìºäàôØ 

 

 “The frustration arises from the fact that 

despite much progress , we remain as incapable 

as ever  before of coming to grips with the core 

problem of human language. … The normal use 

of language is a creative activity.” 

 Noam Chomsky, Language and Mind, 2006  

  

 ¶áñÍ³ñ³ñ Ñ³Õáñ¹³ÏóáõÃÛ³Ý É»½íáõÙ ³éÏ³ ¹³ñÓí³Í³µ³-

Ý³Ï³Ý Ï³Õ³å³ñÝ»ñÇ Ó¨³íáñáõÙÁ ·ñ³Ï³Ý Å³ÝñáõÙ Ñ»ï³ùñùñ³-

Ï³Ý ¿ ³ÛÝ ³éáõÙáí, áñ ·áñÍ³ñ³ñáõÃÛ³Ý »ÝÃ³É»½áõÝª ëáóÇ³É³å»ë 

Ï»ÝëáõÝ³Ï Çñ³íÇ×³ÏÝ»ñÇ Ëáëù³ÛÇÝ å³ïÏ»ñáõÙÝ»ñÇ ÙÇçáí ³Ý-

í»ñç³Ý³ÉÇ ßïÏáõÙÝ»ñÇ ¿ »ÝÃ³ñÏíáõÙ, ÇÝùÝ Çñ Ý»ñëáõÙ ·áÛ³óÝ»Éáí 

Ýáñ³ñ³ñ Ñ³ëÏ³óáõÃÛáõÝÝ»ñ: ´Ç½Ý»ëÇ ³ßË³ñÑÇ Ù³ñ¹Ï³Ýó Ëáë-

ùáõ½ñáõÛóÁ ÇÝùÝ³µ»ñ³µ³ñ Ñ³Ý·»óÝáõÙ ¿ ù³ç³Í³ÝáÃ Ñ³ëÏ³óáõ-

ÃÛáõÝÝ»ñÇ Ýáñ³·áõÛÝ ¨ Å³Ù³Ý³ÏÇÝ Ñ³ñÇñ ÁÙµéÝáõÙÝ»ñÇ ¨ Ù»ÏÝ³-

µ³ÝáõÃÛ³Ý: Ð³ëÏ³óáõÃÛáõÝÝ»ñÇ ßïÏÙ³Ý ·áñÍÁÝÃ³óÁ ³ÛÝã³÷ ¹Ç-

Ý³ÙÇÏ ¿, áñ ï»ñÙÇÝÇ Ù»ÏÝ³µ³ÝÝ»ñÁ ¨ µ³é³ñ³Ý³·ÇñÝ»ñÁ ×·ÝáõÙ 

»Ý ÑÝ³ñ³íáñÇÝë ×ÏáõÝ ¨ Ù³ïã»ÉÇ ÉÇÝ»É áÉáñïáõÙ Ï³ñ¨áñíáÕ µ³éÇ 

Ï³Ù µ³é³Ï³å³ÏóáõÃÛ³Ý ï³ñµ»ñ³ÏáõÙÝ»ñÇ áñáÝáõÙÝ»ñáõÙ:  

 î»ñÙÇÝ³ëï»ÕÍÙ³Ý áÉáñïáõÙ Ï³ï³ñí³Í áõëáõÙÝ³ëÇñáõÃÛáõÝ-

Ý»ñÁ µ³½Ù³µÝáõÛÃ »Ý ¨ Ñ³Ï³ë³Ï³Ý: ²Ï³¹. ¾¹. ²Õ³Û³ÝÁ ï»ñ-

ÙÇÝ³µ³ÝáõÃÛáõÝÁ µÝáõÃ³·ñáõÙ ¿ áñå»ë §ïíÛ³É É»½íÇ µ³é³-

å³ß³ñÇ ·áñÍ³é³Ï³Ý Ù³ëÝ³ß»ñï, … ³Û¹ ¹»åùáõÙ »É³Ï»ïÁ 

µ³é»ñÇ ·áñÍ³é³Ï³Ý µÝáõÃ³·ÇñÝ ¿¦, §³Ûë »É³Ï»ïÁ µ³í³ñ³ñ 

ÑÇÙáõÝù ¿ µ³é³å³ß³ñÇ ·áñÍ³é³Ï³Ý ¹³ë³Ï³ñ·áõÃÛ³Ý Ñ³Ù³ñ, 

µ³Ûó Áëï ¿áõÃÛ³Ý ß³ï ùÇã µ³Ý ¿ ³ëáõÙ ï»ñÙÇÝÇ Ù³ëÇÝ ¨ ãÇ Ï³ñáÕ 

ÑÇÙù Ñ³Ý¹Çë³Ý³É ï»ñÙÇÝÇ µÝáñáßÙ³Ý Ñ³Ù³ñ¦ (²Õ³Û³Ý, 1978): 

äñáý»ëáñ ².². è»ýáñÙ³ïëÏÇÝ, ³Ý¹ñ³¹³éÝ³Éáí ï»ñÙÇÝ µ³éÇ 

ë³ÑÙ³ÝÙ³ÝÁ /terminus – ë³ÑÙ³Ý, »½ñ/ ÷áñÓáõÙ ¿ Ó¨³Ï»ñå»É 

ï»ñÙÇÝÁ ë³ÑÙ³Ý³÷³ÏáÕ ¨ Ï³Ù Ýñ³Ý ³éûñ»³Ï³Ý µ³é³å³-
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ß³ñÇó ï³ñ³Ýç³ïáÕ ·áñÍáÝÝ»ñÁª ³Û¹åÇëáí ¹³ë³Ï³ñ·»Éáí ½³-

Ý³½³Ý áÉáñïÝ»ñÇ ï»ñÙÇÝ³Ñ³Ù³Ï³ñ·»ñÁ: Àëï è»ýáñÙ³ïëÏáõ, 

ï»ñÙÇÝÇ, Ñ³ëÏ³óáõÃÛ³Ý ¨ µ³éÇ Ñ³ñ³µ»ñ³ÏóáõÃÛ³Ý ËÝ¹ñÇ ßáõñç 

·áÛáõÃÛáõÝ áõÝ»Ý »ñÏáõ ëÏ½µáõÝùáñ»Ý ï³ñµ»ñ ÙÇïáõÙÝ»ñ, áñáÝóÇó 

Ù»ÏÁ Ý³ ³Ýí³ÝáõÙ ¿ §³Ýí³Ý³Ï³Ý ÙÇïáõÙ¦ (номинативная тен-

денция термина, связь с вещью), ÙÛáõë ÙÇïáõÙÁ í»ñ³µ»ñáõÙ ¿ ï»ñ-

ÙÇÝÇ ³éÝãáõÃÛ³ÝÁ Ñ³ëÏ³óáõÃÛ³ÝÁ, áñÝ ¿É Ý³ Ñ³Ù³ñáõÙ ¿ ³é³í»É 

³ñ¹ÛáõÝ³í»ï /Реформатский, 1959/: Â»° ²Õ³Û³ÝÁ ¨ Ã»° è»ýáñ-

Ù³ïëÏÇÝ Çñ»Ýó ï»ëáõÃÛáõÝÝ»ñáõÙ ¨ ¹³ïáÕáõÃÛáõÝÝ»ñáõÙ Ñ»ÝíáõÙ 

»Ý ·áñÍ³éáõÃÛ³Ý Ù»ç Ñ³ëï³ï³å»ë ßñç³Ý³éíáÕ áñáß³ÏÇ ÏáÝÏ-

ñ»ï ·Çï³ï»ËÝÇÏ³Ï³Ý ï»ñÙÇÝ³å³ß³ñÇ í»ñÉáõÍáõÃÛ³Ý ¨ ¹³ë³-

Ï³ñ·áõÙÝ»ñÇ íñ³: àõß³·ñ³í ¿ ýñ³ÝëÇ³óÇ É»½í³µ³Ý ¾ÙÇÉ ´»Ýí»-

ÝÇëïÇ ¹³ïáÕáõÃÛáõÝÁ Çñ È»½í³µ³ÝáõÃÛáõÝÁ ÷áË³Ï»ñåáõÙÝ»ñÇ 

×³Ý³å³ñÑÇÝ µ»ÏáõÙÝ³ÛÇÝ ³ßË³ïáõÃÛ³Ý Ù»ç: ìÏ³Û³µ»ñ»Éáí 

êáëÛáõñÇ Ýß³Ý³ÛÇÝ Ñ³Ù³Ï³ñ·»ñÇ ï»ëáõÃÛáõÝÁª ´»Ýí»ÝÇëïÁ ÝßáõÙ 

¿, áñ §»ñÏáõ ÙÇÙÛ³ÝóÇó ï³ñµ»ñíáÕ Ñ³Ù³Ï³ñ·»ñÇ Ý»ñëáõÙ Ýß³Ý-

Ý»ñÇ ÝÙ³ÝáõÃÛáõÝÁ ³Ù»Ý¨ÇÝ ãÇ Ýß³Ý³ÏáõÙ ³Û¹ Ñ³Ù³Ï³ñ·»ñÇ 

ÙÇ³íáñÝ»ñÇ Ñ³Ù³¹ñáõÙ ¨ Ï³Ù Ñ³Ù»Ù³ïáõÃÛáõÝ¦: 

§î³ñµ»ñ Ñ³Ù³Ï³ñ·»ñÇ Ý»ñëáõÙ Ï³ñáÕ »Ý ·áñÍ»É ÙÇ¨ÝáõÛÝ 

Ýß³ÝÝ»ñÁ, ¨ ë³ ³Ù»Ý¨ÇÝ ãÇ Ñ³Ý·»óÝáõÙ áã Ýñ³Ýó ÑáÙ³ÝßáõÃÛ³ÝÁ 

¨ áã ¿É ÙÇÙÛ³Ýó Ñ³Ý¹»å ³é³í»ÉáõÃÛ³Ý, ³ÛÉ Ï»ñå ³ë³Í՝Ýß³ÝÁ 

ÏñáõÙ ¿ ¿³å»ë ³Ý÷á÷áË ÝáõÛÝ³Ï³ÝáõÃÛáõÝ, ¨ ÙÇÙÇ³ÛÝ ·áñÍ³-

é³Ï³Ý ³éáõÙáí ³ÛÝ ï³ñµ»ñíáõÙ ¿¦ /Бенвенист, 1974/: ²Ûë ¹ñáõÛÃÁ 

Ã»ñ¨ë Ï³ñáÕ ¿ ¹Çï³ñÏí»É áñå»ë ³Ù»Ý³¹ÇåáõÏ »É³Ï»ï³ÛÇÝ 

ëÏ½µáõÝù áñáß³ÏÇ ÏáÝÏñ»ï áÉáñïÇ Ñ³Ù³ñ ÏÇñ³é»ÉÇ µ³é³å³-

ß³ñÁ ë³ÑÙ³Ý»ÉÇë, ù³Ý½Ç áÉáñïÁ ¹Çï³ñÏí»Éáí áñå»ë áõñáõÛÝ Ýß³-

Ý³ÛÇÝ Ñ³Ù³Ï³ñ· Çñ Ý»ñëáõÙ ·áñÍ³éáõÃÛ³Ý ¿ »ÝÃ³ñÏáõÙ µ³½Ù³-

µÝáõÛÃ ¨ ³ÛÉ Ñ³Ù³Ï³ñ·»ñáõÙ Ï³Û³ó³Í Ýß³ÝÝ»ñ ÙÇÙÇ³ÛÝ ïíÛ³É 

áÉáñïÇÝ Ñ³ïáõÏ ·áñÍ³é³Ï³Ý Ýß³Ý³ÏáõÃÛáõÝÝ»ñáí:  

¶áñÍ³ñ³ñáõÃÛ³Ý ï»ñÙÇÝÝ»ñÇ ë³ÑÙ³ÝáñáßÙ³Ý ×³Ý³å³ñÑÁ 

Ù»½ áõÕÕáñ¹áõÙ ¿ ¹»åÇ ù³Õ³ù³ÏÇñÃ µÇ½Ý»ëÇ ·ñ³·ñáõÃÛ³Ý ûññ³-

ÝÁª ²Ý·ÉÇ³, ÙÇ ³ßË³ñÑ áõñ ³é¨ïñ³ÛÇÝ ·áñÍÁÝÃ³óÝ»ñÇ ½³ñ·³-

óáõÙÝ»ñÇÝ ½áõ·³Ñ»é ÍÝáõÝ¹ »Ý ³é»É ³é¨ïñ³ÛÇÝ ÏÛ³ÝùÇ ·ñ³íáñ 

ÝÏ³ñ³·ñáõÃÛáõÝÝ»ñÁ: ²Ý·É³Ëáë í³×³é³Ï³ÝÇ ¨ Ï³Ù ·áñÍ³ñ³ñ 

Ù³ñ¹áõ ¹Çï³ñÏáõÙÝ»ñÇ ß³ñ³¹ñ³ÝùÁ Çñ ¨ ³ÛÉáó ·áñÍÇ Ù³ëÇÝ, ³ÛÉ 

Ï»ñå ³ë³Íª ïå³·Çñ ·ñ³Ï³Ý É»½áõÝ, É³í³·áõÛÝë Ï³ñáÕ »Ý Í³-



106 

 

é³Û»É áñå»ë ·áñÍ³ñ³ñ ¹³ñÓí³Í³Ï³½ÙáõÃÛ³Ý áõëáõÙÝ³ëÇñáõ-

ÃÛ³Ý ÝÛáõÃ: ²Ý·É³É»½áõ ³ñÓ³ÏÇ Ëáëù³ÛÇÝ ÝÛáõÃÁ Çñ Ã»Ù³ïÇÏ 

µ³½Ù³½³ÝáõÃÛ³Ùµ Ñ³Ý¹»ñÓ ³é³ÝÓÝ³ÝáõÙ ¿ ÁÝÃ»ñóáÕÇ Ñ³Ù³ñ 

³ÝÝÏ³ï ÙÇ Ûáõñ³Ñ³ïÏáõÃÛ³Ùµ: ²ÛÝ å³ñáõÝ³ÏáõÙ ¿ Å³Ù³Ý³ÏÇ 

Ù»ç ·áñÍáõÝ ¨ ·áñÍ³ñ³ñ Ï»Ýë³Ó¨ »ÝÃ³¹ñáÕ Ëáëù³ÛÇÝ Çñ³íÇ-

×³ÏÝ»ñ, áñáÝó Ý»ñëáõÙ ³éÏ³ »Ý áã ÙÇ³ÛÝ µáí³Ý¹³Ï³ÛÇÝ ï»Õ»-

ÏáõÃÛáõÝÝ»ñ Å³Ù³Ý³ÏÇ ·áñÍ³ñ³ñáõÃÛ³Ý ³í³Ý¹áõÛÃÇ Ù³ëÇÝ, ³ÛÉ¨ 

Ýáñ ·áñÍ³ñ³ñ Ñ³ëÏ³óáõÃÛáõÝÝ»ñÇ ·áÛ³Ó¨áõÙÁ ïíÛ³É ³í³Ý¹áõÛÃÇ 

É»½í³Ï³Ý ïÇñáõÛÃáõÙ: Ä³Ù³Ý³Ï³ÏÇó ³Ý·ÉÇ³óÇ ³ñÓ³Ï³·Çñ 

¸»ÛíÇ¹ ÈáçÁ, áñÁ ÝáñûñÛ³ ´ñÇï³ÝÇ³ÛÇ ³Ù»Ý³ÁÝÃ»ñóíáÕ Ñ»ÕÇ-

Ý³ÏÝ»ñÇó Ù»ÏÝ ¿, Ï³ñáÕ ¿ Çñ³í³Ùµ Ñ³Ù³ñí»É ³Ûëå»ë ÏáãíáÕ 

§³ñ¹ÛáõÝ³µ»ñ³Ï³Ý í»åÇ¦ (the industrial novel) Å³ÝñÇ Ñ»ï¨áñ¹: 

ì»åÇ ÁÝÃ»ñóáõÙÁ ½áõ·áñ¹íáõÙ ¿ Ñ»ñáëÝ»ñÇª ·áñÍ³ñ³ñ Ù³ñ¹Ï³Ýó 

É»½í³Ï³Ý í³ñù³·ÍÇ ¹ñë¨áñáõÙÝ»ñÇ áõëáõÙÝ³ëÇñáõÃÛ³Ùµ : È»½áõÝ 

Å³Ù³Ý³Ï³ÏÇó ´ñÇï³ÝÇ³ÛÇ ³Ý·É»ñ»ÝÝ ¿, Ñ»ñáëÝ»ñÁª ÙÇçÇÝ ¹³ëÇ 

µñÇï³Ý³óÇÝ»ñ, ³ÛÝ ¿ª ëáóÇ³É³Ï³Ý ÙÇ ß»ñï, áñÁ ÙßïÝç»Ý³Ï³Ý 

ÏñáÕÝ ¿ Ï»Ýë³å³ÑáíÙ³Ý å³ï³ëË³Ý³ïíáõÃÛ³Ý, ¨ áñÇ ËáëùÁ 

å³ñáõÝ³ÏáõÙ ¿ ¹³ïáÕáõÃÛáõÝÝ»ñÇ ¨ ÁÙµéÝáõÙÝ»ñÇ ÙÇ ßÕÃ³, ÇÝãÝ ¿É 

Ý»ñå³ñ÷³Ï ÇÙ³ëï³ÛÇÝ ³ÙµáÕçáõÃÛ³Ý Ù»ç ·áÛ³Ó¨áõÙ ¿ ·áñÍÇ 

É»½áõÝ (the language of business): ¶áñÍ³ñ³ñ ³Ý·É»ñ»ÝÁ É»½íÇ Ï³-

Û³ó³Í ³í³Ý¹áõÛÃÝ»ñÇ ÷áË³Ï»ñåÙ³Ý ¨ ·áÛ³Ó¨áõÙÝ»ñÇ »ñÏ³-

ñáõÓÇ· ×³Ý³å³ñÑ ¿ ³Ýó»Éª ³ÝÏ³ßÏ³Ý¹ áõ µÝ³Ï³ÝáÝ Ï»ñåáí 

Ý»ñ³é»Éáí ³Ý·É»ñ»ÝÇ ÁÝ¹Ñ³Ýáõñ µ³é³å³ß³ñÇ ·ñ»Ã» µáÉáñ »ÝÃ³-

ß»ñï»ñÁª ³Û¹åÇëáí Ó¨³íáñí»Éáí áñå»ë ÙÇ ï»ñÙÇÝ³Ñ³Ù³Ï³ñ·, 

áñÝ Çñ µ³½Ù³µÝáõÛÃ ¹ñë¨áñáõÙÝ»ñáí ³é³ÝÓÝ³ÝáõÙ ¿ ³ÛÉ »ÝÃ³-

É»½áõÝ»ñÇó: ¶áñÍ³ñ³ñ Ñ³Õáñ¹³ÏóáõÃÛáõÝÁ Ç µÝ» Ó·ï»Éáí ³ÏïÇí 

Ëáëù³ÛÇÝ ³ñï³Ñ³ÛïáõÃÛ³Ý ÇÝùÝ³µ»ñ³µ³ñ ßïÏáõÙ ¿ É»½í³Ï³Ý 

³ñï³Ñ³Ûïã³ÙÇçáóÝ»ñÁª Çñ Ý»ñëáõÙ ·áÛ³óÝ»Éáí ÏáÝó»åïáõ³É 

Ñ³ëÏ³óáõÃÛáõÝÝ»ñÇ Ýáñ³·áõÛÝ Ëáëù³ÛÇÝ Ùá¹»ÉÝ»ñ, áñáÝù ëï»ÕÍ-

íáÕ ï»ñÙÇÝÇ Ñ³Ù³ñ Ï³éáõóí³Íù³ÛÇÝ Ñ»Ýù »Ý Ñ³Ý¹Çë³ÝáõÙ: 

¶áñÍ³ñ³ñ Ñ³Ù³ï»ùëïáõÙ ÏÇñ³éíáÕ µ³éÇ ï»ñÙÇÝ³óáõÙÁ 

½áõï É»½í³Ï³Ý ËÝ¹Çñ ã¿ ¨ ¿³å»ë å³ÛÙ³Ý³íáñí³Í ¿ ³ñï³É»½-

í³Ï³Ý Ýß³ÝÝ»ñÇ ·áñÍ³éáõÃÛ³Ùµ: î»ñÙÇÝ³·áÛ³óáõÙÁ ·áñÍ³ñ³ñ 

³Ý·É»ñ»ÝáõÙ ï»Õ ¿ ·ïÝáõÙ µ³ó³é³å»ë ·áñÍ³ñ³ñ ¹ÇëÏáõñëÇ Ý»ñ-

ëáõÙ: Àëï åñáý»ëáñ ¶ÛáõÝÃ»ñ øñ»ëëÇ, ·áÛáõÃÛáõÝ áõÝ»Ý áñáß 

·»ñÁÝ¹Ñ³Ýñ³Ï³Ý Ýß³Ý³ÛÇÝ (semiotic) ëÏ½µáõÝùÝ»ñ, áñáÝù µÝáñáß 
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»Ý Ù³ñ¹Ï³ÛÇÝ Ñ³Õáñ¹³ÏóáõÃÛ³ÝÝ ³éÑ³ë³ñ³Ï, ¨ áñáÝù ³ÏÝÑ³Û-

ïáñ»Ý ÝÏ³ïíáõÙ »Ý µáÉáñ Ñ³ë³ñ³ÏáõÃÛáõÝÝ»ñáõÙ ¨ Ùß³ÏáõÛÃ-

Ý»ñáõÙ: ¸ñ³ÝóÇó ³Ù»Ý³Ï³ñ¨áñíáÕÁ ³ÛÝ ¿, áñ Ù³ñ¹ÇÏ (Ñ³Õáñ-

¹³Ïó³Ï³Ý ³ÏïÇ Ù³ëÝ³ÏÇóÝ»ñÁ) Ýß³ÝÝ»ñ »Ý Ï»ñïáõÙ, Ñ³Õáñ¹áõÙ 

Ï³Ù ÷áË³Ý³ÏáõÙª ³Û¹åÇëáí Ó¨ÇÝ ¨ Ýß³Ý³ÏáõÃÛ³ÝÁ ÙÕ»Éáí §ÙÇ-

ïáõÙÝ³íáñ Ï³åÇ¦ (a motivated relation): ²Û¹ Ýß³ÝÝ»ñÇ ³ñï³-

Ñ³ÛïÙ³Ý ÙÇçáóÝ»ñÁ ¨ Ï»ñå»ñÁ (modes) Ï³ñáÕ »Ý ï³ñµ»ñ ÉÇÝ»É: 

Î»ñå»ñÁ Ýß³Ý³ÛÇÝ ³ñï³Ñ³Ûïã³ÙÇçáóÝ»ñÝ »Ý Ñ³ë³ñ³ÏáõÃÛ³Ý 

Ù»ç Ó¨³íáñí³Í ³ÝÑ³ïÇ, áñÝ ³Û¹ Ï»ñå»ñÇÝ Ñ³Õáñ¹áõÙ ¿ Çñ³Ï³Ý 

Ýß³Ý³ÏáõÃÛáõÝÝ»ñª ·áñÍÇ ¹Ý»Éáí ³í³Ý¹áõÛÃÇ Ý»ñëáõÙ Ù³ïã»ÉÇ 

Ýß³Ý³ÛÇÝ å³ß³ñÝ»ñÁ (semiotic resources): øñ»ëëÁ Ñ³Ïí³Í ¿ ³ÛÝ 

¹ñáõÛÃÇÝ, áñ ÁÝ¹Ñ³Ýáõñ ëáóÇ³É³Ï³Ý, Ýß³Ý³ÛÇÝ, Ñ³Õáñ¹³Ïó³Ï³Ý 

ëÏ½µáõÝùÝ»ñÁ ¨ ¹ñ³Ýó ÏÇñ³éáõÃÛáõÝÝ»ñÁ ÁÝ¹³Ù»ÝÁ Ý»ñ³éáõÙ »Ý 

É»½í³Ï³Ý ÏÇñ³éáõÃÛáõÝÁ áñå»ë ÙÇ Ù³ë Ñ³Õáñ¹³Ïó³Ï³Ý ·áñÍÁÝ-

Ã³óÇ, ³Û¹åÇëáí »½ñ³Ï³óÝ»Éáí, áñ Ýß³Ý³ÛÇÝ Ï»ñå»ñÁ Ëáëù³ÛÇÝ 

³ñï³Ñ³ÛïáõÃÛáõÝ »Ý ·ïÝáõÙ Ñ³Ù³ÛÝùÝ»ñÇ Ý»ñëáõÙ ëáóÇ³É³Ï³Ý 

÷áËß÷áõÙÝ»ñÇ (social /inter/ action) ³Ýí»ñç³Ý³ÉÇ ·áñÍÁÝÃ³óáõÙ 

(Cress, 2010): øñ»ëëÇ §µ³½Ù³í»ñ³µ»ñ³Ï³ÝáõÃÛ³Ý¦ ëÏ½µáõÝùÁ (the 

multimodality approach) íëï³Ñ³µ³ñ Ï³ñáÕ ¿ ¹Çï³ñÏí»É áñå»ë 

»É³Ï»ï³ÛÇÝ ¨ Ñ³ÙÁÝ¹·ñÏáõÝ Ñ»Ýù ·áñÍ³ñ³ñ ï»ñÙÇÝÇ Ï³Û³óÙ³Ý 

ÙÇïáõÙÝ»ñÁ µÝáñáß»Éáõ Ñ³Ù³ñ: ²Ûëáõ ÷áñÓ»Ýù Ñ³ëÏ³Ý³É, Ã» í»-

åáõÙ ßñç³Ý³éíáÕ ·áñÍ³ñ³ñáõÃÛ³Ý É»½áõÝ ÇÝãåÇëÇ ÷áË³Ï»ñ-

åáõÙÝ»ñ Ï³ñáÕ ¿ ¹ñë¨áñ»É ¨ Ã» áñù³Ýáí µ³éÇ Ñ³ñ³Ýß³Ý³Ïáõ-

ÃÛáõÝÝ»ñÇ ßÕÃ³Ý Ï³ñáÕ ¿ ÁÝ¹É³ÛÝí»Éª ³Û¹ ÙÇçáóÇÝ Ó»éù µ»ñ»Éáí 

Ý»Õ áÉáñï³ÛÇÝ ÇÙ³ëï áõ Ï³Û³Ý³É áñå»ë ï»ñÙÇÝ: 

 êïáñ¨ µ»ñíáõÙ ¿ ÙÇ Ñ³ïí³Í í»åÇó. 

 “ There are two sides to our operation, the foundry and the machine 

shop. We also do a bit of assembly work – small engines and steering 

assemblies, I am trying to build it up – but basically we are a general 

engineering firm, supplying components to the motor industry mostly. 

Parts are cast in the foundry or bought in and then we machine’ em. The 

foundry was allowed to go to pot in the seventies and Pringle’s started 

purchasing from outside suppliers. I am trying to make our foundry more 

efficient. So the foundry is a cost-centred operation, and the engineering 

side is profit-centred. But if all goes well, in time we should be able to 

sell our castings outside and make profit on them too. …… Robin soon 
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gave up trying to follow his explanations. She could hardly hear them 

because of the din, and the few words and phrases that she did catch – 

“tolerances to five thou” , “cross-boring”, “CNC machine” , “indexes 

round” , - meant nothing to her. ……”Now we can have a look at the 

KW,“he said marching off again. “Better hurry, or they’ll soon be 

knocking off for lunch.” “I thought the man in the office said it was a 

new machine, it doesn’t look new.” 

“It’s not new,” said Wilcox. “I can’t afford to buy machines like that 

brand new. I got it second-hand from a foundry in Sunderland that closed 

down last year. A snip, it was.” (Lodge, 1989) 

ì»åÇ Ñ»ñáëÝ»ñÇ ½ñáõÛóÝ»ñáõÙ ³éÏ³ »Ý Ã»° Ï³Û³ó³Í ·áñÍ³-

ñ³ñ ï»ñÙÇÝÝ»ñ ¨ Ã»° ·áñÍ³ñ³ñ Ýáñ³µ³ÝáõÃÛáõÝÝ»ñ (business 

neologisms): ¶áñÍ³ñ³ñ Ëáëùáõ½ñáõÛóÇ Ý»ñëáõÙ ³éÏ³ µ³é³å³-

ß³ñÇ ï»ñÙÇÝ³·áÛ³óÙ³Ý ÙÇïáõÙÁ ëÏ½µÝ³å»ë Ç Ñ³Ûï ¿ ·³ÉÇë 

Ëáëù³ÛÇÝ Çñ³Ï³ÝáõÃÛ³Ý Ù»ç : Ø»ÏÝ³µ³ÝáõÃÛ³Ý Ñ³Ù³ñ ÏÇñ³é»ÉÇ 

Ù»Ãá¹Á, ³Ýßáõßï, É»½í³Ï³Ý ÙÇ³íáñÝ»ñÇ ·áñÍ³é³Ï³Ý ÇÙ³ëï³-

ÛÇÝ ß»ñïÇ µ³½Ù³í»ñ³µ»ñ³Ï³Ý áõëáõÙÝ³ëÇñáõÃÛáõÝÝ ¿ ëáóÇ³-

É³Ï³Ý ¹ÇëÏáõñëÇ Ù³Ï³ñ¹³ÏáõÙ: ²Ûëå»ë, í»ñÁ µ»ñí³Í Ñ³ïí³-

ÍáõÙ ÁÝ¹·Íí³Í µ³é³Ï³å³ÏóáõÃÛáõÝÝ»ñÁ å³ñáõÝ³ÏáõÙ »Ý É»½í³-

Ï³Ý ÙÇ³íáñÝ»ñ, áñáÝó ÏáÝó»åïáõ³É Ýß³Ý³ÏáõÃÛáõÝÝ»ñÁ ³é-

»ñ¨áõÛÃ Ñ³ëÏ³Ý³ÉÇ Ï³ñáÕ »Ý Ãí³É ã»½áù ÁÝÃ»ñóáÕÇÝ,ë³Ï³ÛÝ 

³ÏÝÑ³Ûï ¿, áñ ¹ÇëÏáõñëÇ Ý»ñëáõÙ ï»Õ ¿ ·ïÝáõÙ µ³éÇÙ³ëïÇ Ý»-

Õ³óáõÙ, ÇÝãÁ å³ÛÙ³Ý³Ï»ñåáõÙ ¿ ã»½áù É»½í³Ï³Ý ÙÇ³íáñÇ Ñ³-

í³Ý³Ï³Ý ï»ñÙÇÝ³óáõÙÁ: ²Ûëå»ë, ûñÇÝ³Ï, cost-centred / Í³Ëë³-

ï³ñ/ ¨ profit-centred /ß³ÑáõÛÃ Ñ»ï³åÝ¹áÕ/ µ³é³Ï³å³ÏóáõÃÛáõÝ-

Ý»ñÁ Ï³ñáÕ »Ý Ñ³Ù³ñí»É áÉáñïÇÝ µÝáñáß µ³é»ñ (domain-specific 

words), ù³Ý½Ç Å³Ù³Ý³Ï³ÏÇó ·áñÍ³ñ³ñ ³Ý·É»ñ»ÝÇÝ µÝáñáß ¿ 

³Í³Ï³Ý ¹»ñµ³ÛÇ ÏÇñ³éáõÃÛáõÝÁ áñå»ë í»ñç³Í³Ýó: ²ÛÝáõ³Ù»-

Ý³ÛÝÇí, áñù³Ý ¿É áñ ³ÏÝÑ³Ûï ¿ µ³é³Ï³å³ÏóáõÃÛáõÝÝ»ñÇ ï»ñÙÇÝ 

ÉÇÝ»ÉÁ, ïíÛ³É É»½í³Ï³Ý ÙÇ³íáñÝ»ñÁ Ñ³ëï³ï³·ñí³Í ã»Ý áñå»ë 

Ï³ÛáõÝ µ³é³ñ³Ý³ÛÇÝ ï»ñÙÇÝÝ»ñ: ØÇÝã¹»é machine shop /Ù»ï³ÕÇ 

³ñï³¹ñ³Ù³ë/ µ³é³Ï³å³ÏóáõÃÛáõÝÁ Ñ³ëï³ï³·ñí³Í ï»ñÙÇÝ 

¿: Outside suppliers µ³é³Ï³å³ÏóáõÃÛ³Ý Ý»ñëáõÙ ³éÏ³ É»½í³Ï³Ý 

ÙÇ³íáñÝ»ñÇó Ù»ÏÁ՝ suppliers ·áÛ³Ï³ÝÁ áÉáñï³ÛÇÝ ¿, ÙÛáõëÁ` outside 

³Í³Ï³ÝÇ ·áñÍ³éáõÃÛáõÝ ÏñáÕ Ù³Ïµ³ÛÁ óáõó³ÝáõÙ ¿ ã»½áã µ³éÇ-

Ù³ëï, ÇÝãÁ ¹³ñÓÝáõÙ ¿ µ³é³Ï³å³ÏóáõÃÛáõÝÁ ³é»ñ¨áõÛÃ ÁÙµéÝ»ÉÇ, 



109 

 

ë³Ï³ÛÝ ³ÏÝÑ³Ûï ¿, áñ ËáëáÕÁ ÝÏ³ïÇ áõÝÇ áñáß³ÏÇ ÏáÝÏñ»ï 

å³ñï³íáñáõÃÛáõÝÝ»ñ ¨ Ï³ñ·³íÇ×³Ï ÏñáÕ Ù³ï³Ï³ñ³ñÇ, áñÝ 

³ÏÝ»ñ¨³µ³ñ Ý»ÕÇÙ³ëï ï»ñÙÇÝ ¿ ¨ ³ÛÝáõ³Ù»Ý³ÛÝÇí áñå»ë ï»ñ-

ÙÇÝ-µ³é³Ï³å³ÏóáõÃÛáõÝ ¹»é¨ë Ñ³ëï³ï³·ñí³Í ã¿ ï»ñÙÇÝ³-

µ³Ý³Ï³Ý µ³é³ñ³ÝÝ»ñáõÙ: ²ÛÝÇÝã cross-boring /áã-ß³Ñ³í»ï µáÉáñ 

ÏáÕÙ»ñÇ Ñ³Ù³ñ/ µ³éÇ ¹»åùáõÙ Ù»Ýù µ³ËíáõÙ »Ýù ÙÇ ·áñÍ³ñ³ñ 

Ýáñ³µ³ÝáõÃÛ³Ý, áñÇ Ï³½ÙáõÃÛ³Ý Ù»ç cross - Ù³ëÝÇÏÁ Ý³Ë³Í³ÝóÇ 

¹»ñ³Ï³ï³ñáõÃÛáõÝ áõÝÇ, ÇëÏ µ³é³ñÙ³ïÁ ³Ù»Ý¨ÇÝ ï»ñÙÇÝÇ 

ïå³íáñáõÃÛáõÝ ãÇ ÃáÕÝáõÙ: àõß³·ñ³í ¿ indexes round µ³é³Ï³-

å³ÏóáõÃÛ³Ý Ï»ñå³ñ³Ýù ÏñáÕ ³ñï³Ñ³ÛïáõÃÛáõÝÁ, áñÁ ¹ÇëÏáõñëÇ 

Ù³Ï³ñ¹³ÏáõÙ ë»ÕÙí³Í Ý³Ë³¹³ëáõÃÛáõÝ ¿, ³ÛÝ ¿ª …. Ð»ïá óáõó³-

ÝÇßÝ»ñÇ Ñ»ñÃÝ ¿ ·³ÉÇë (Ã³ñ·Ù.): Êáë³Ïó³Ï³Ý Ç¹ÇáÙÝ»ñÁ ¨ µ³-

Û³Ï³Ý ¹³ñÓí³ÍùÝ»ñÁ ·áñÍ³ñ³ñ ¹ÇëÏáõñëáõÙ ³é³í»É³å»ë ÙÇï-

í³Í »Ý ï»ñÙÇÝ³óÙ³Ý: ²Ûëå»ë, ûñÇÝ³Ï՝ build smth up (Ã³ñ·Ù. 

ëï»ÕÍ»É, Ó¨³íáñ»É ÝáñÁ, ÙÇ µ³Ý ³Ý»É), buy in (Ã³ñ·Ù. å³ÛÙ³-

Ý³·ñáí Ó»éù µ»ñ»É å³Ñ»ëï³Ù³ë»ñ ³ÛÉ ³ñï³¹ñáÕÇó) ¨ to go to 

pot (Ã³ñ·Ù. Ñ»ñÝ ³ÝÇÍí»É) Ëáë³Ïó³Ï³Ý ¹³ñÓí³ÍùÝ»ñÁ ³ñ¹»Ý 

ÇëÏ Ñ³ëï³ï³·ñí³Í »Ý áñå»ë ·áñÍ³ñ³ñ µ³é³ñ³Ý³ÛÇÝ ï»ñ-

ÙÇÝÝ»ñ: Knocking off for lunch ëÉ»Ý·³ÛÇÝ ¹³ñÓí³ÍùÁ Ñ³×³Ë ¿ 

ÝÏ³ïíáõÙ í»åÇ ·ÉË³íáñ Ñ»ñáëÇ ËáëùáõÙ, ÇÝãÁ ÃáõÛÉ ¿ ï³ÉÇë »½-

ñ³Ï³óÝ»É, áñ ÙÇçÇÝ ¹³ëÇ µñÇï³Ý³óÇ Ï³é³í³ñãÇ µ³é³å³ß³-

ñÇÝ µÝáñáß ³ßË³ï³íáñ³Ï³Ý ëÉ»Ý·Á Ñ³Ý¹Çë³ÝáõÙ ¿ Ñ»Ýù³ÛÇÝ 

µ³é³ýáÝ¹ ·áñÍ³ñ³ñ ï»ñÙÇÝÇ Ï³Û³óÙ³Ý Ñ³Ù³ñ: 

î»ùëïáõÙ Ýáñ ÇÙ³ëï ¿ Ó»éù µ»ñáõÙ casting µ³éÁ sell our 

castings ³ñï³Ñ³ÛïáõÃÛ³Ý Ù»ç: ²Ûë ¹³ñÓí³ÍùÇ Ýß³Ý³ÏáõÃÛáõÝÁ ¨ 

Ýñ³ Ñ³í³Ý³Ï³Ý ï»ñÙÇÝ³óáõÙÁ ·áÛ³ÝáõÙ ¿ ½áõï ¹ÇëÏáõñëÇ Ý»ñ-

ëáõÙ: Ð³Ù³ï»ùëïáõÙ casting µ³éÁ Ã³ñ·Ù³Ý³µ³ñ Ýß³Ý³ÏáõÙ ¿ 

í»ñ³Ùß³Ïí³Í Ëáï³Ýª ³ñï³¹ñ³ÝùÇ ï»ëùáí, áñÁ Ï³ñ»ÉÇ í³×³é-

ùÇ Ñ³Ý»É : Casting µ³éÇ ³Ûë Ý»Õ áÉáñï³ÛÇÝ Ýß³Ý³ÏáõÃÛ³ÝÁ ¹»é¨ë 

ã»Ýù Ñ³Ý¹ÇåáõÙ µ³é³ñ³ÝÝ»ñáõÙ: ²Ý¹ñ³¹³éÝ³Ýù snip µ³éÇÝ, áñÝ 

³Ýßáõßï ëÉ»Ý·³ÛÇÝ É»½í³Ï³Ý ÙÇ³íáñ ¿ (Ã³ñ·Ù³Ý³µ³ñ ÏÝß³-

Ý³ÏÇ ·ï³Í ³åñ³Ýù), áã ³ÛÝù³Ý áÕçáõÝ»ÉÇ µ³Ûó ¨ ûñ·³Ý³Ï³Ý Çñ 

³éûñ»³Ï³Ý ·áñÍ³ÍáõÃÛ³Ý Ù»ç: ¶áñÍ³ñ³ñ ï»ñÙÇÝÝ»ñÇ µ³é³-

ñ³ÝÝ»ñáõÙ ³ÛÝ Ý»ñÏ³Û³ÝáõÙ ¿ áñå»ë ÁÝ¹áõÝ»ÉÇ ¨ ·áñÍ³Í³Ï³Ý 

ï»ñÙÇÝ: î»ùëïÇ áõëáõÙÝ³ëÇñáõÃÛáõÝÁ Ñ³Ý·»óÝáõÙ ¿ ³ÛÝ »½ñ³Ï³-

óáõÃÛ³Ý, áñ ·áñÍ³ñ³ñ ï»ñÙÇÝÇ Ï³Û³óÙ³Ý ëÏ½µáõÝùÝ»ñÁ, Ý»ñùÇÝ 
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É»½í³ßÇÝ³Ï³Ý ¨ ·áñÍ³é³Ï³Ý ÙÇïáõÙÝ»ñÁ áñù³Ý Ñ³Ï³ë³Ï³Ý 

»Ý, ÝáõÛÝù³Ý ûñÇÝ³ã³÷:àñù³Ý ¿É Ù»ÏáõëÇ ¨ Ý»ñÏ³å³Ïóí³Í ¹Ç-

ï³ñÏíÇ µ³éÇ ÏáÝó»åïáõ³É Ýß³Ý³ÏáõÃÛáõÝÁ, µ³½Ù³í»ñ³µ»ñ³-

Ï³Ý ¹ÇëÏáõñëáõÙ ³ÛÝ Ó»éù ¿ µ»ñáõÙ ³Ýëå³ë»ÉÇ Ýáñ ÇÙ³ëï³ÛÇÝ 

·áõÝ³íáñáõÙ, ÇÝãÁ ¹³ñÓÝáõÙ ¿ µ³éÁ áÉáñïÇ Ñ³Ù³ñ Ñ³ïÏ³Ýß³-

Ï³Ý, ³ÛÝ ¿ª µ³éÇ ³éûñ»³Ï³Ý ÇÙ³ëïÁ ÷áË³Ï»ñåíáõÙ ¿ áñáß³ÏÇ 

ÏáÝÏñ»ï ·áñÍ³ñ³ñ Ñ³Ù³ÛÝùÇ Ý»ñëáõÙ ÝáõÛÝ Ñ³Ù³ÛÝùÇ Ñ³Ù³ñ 

Ñ³ïÏ³Ýß³Ï³Ý ·áñÍ³é³Ï³Ý ÇÙ³ëïÇ, ³ÛÉ Ï»ñå ³ë³Í՝ µ³éÁ 

÷áË³Ï»ñåíáõÙ ¿ ï»ñÙÇÝÇ: 

 ²ÛëåÇëáí, ·áñÍ³ñ³ñ ³Ý·É»ñ»ÝÁ ³é³í»É³å»ë µÝáñáßíáõÙ ¿ 

¹³ñÓí³Í³Ï³½Ù³Ï³Ý ÑÝ³ñùÝ»ñáí ¨ Ï»Ýë³é³ï ËáëùÇ ³ÝÏ³ß-

Ï³Ý¹ ½³ñ·³óáõÙÝ»ñáí: ²ÛÝ ¿, áÉáñïÇÝ µÝáñáß »ÝÃ³É»½áõÝ ·á-

Û³ÝáõÙ ¿ µ³é³Ï³å³ÏóáõÃÛáõÝÝ»ñÇ ¹ñë¨áñáõÙÝ»ñáí, Ñ³Ù³ÉñíáõÙ ¿ 

Ýáñ³µ³ÝáõÃÛáõÝÝ»ñáí, ÇÝãÁ ï»ñÙÇÝ³ëï»ÕÍÙ³Ý ÙÇïáõÙÝ»ñ ¿ å³-

ñáõÝ³ÏáõÙ: ²Û¹åÇëáí, Ï³Û³ÝáõÙ ¿ ÙÇ ÛáõñûñÇÝ³Ï ï»ñÙÇÝ³Ñ³Ù³-

Ï³ñ·, áñÇ Ý»ñëáõÙ ·áñÍáõÙ »Ý Ã» Ëáë³Ïó³Ï³Ý ¹³ñÓí³ÍùÝ»ñÁ ¨ 

Ã» ³ñ¹»Ý ÁÝ¹áõÝ»ÉÇ ¹³ñÓ³Í ¨ Ñ³ëï³ï³·ñí³Í áÉáñï³ÛÇÝ É»½-

í³Ï³Ý ÙÇ³íáñÝ»ñÁ Ýáñ ¹³ñÓí³ÍùÝ»ñÇ ï»ëùáí՝ ³ñï³Ñ³Ûï»Éáí 

Ù»Ï áñáß³ÏÇ ÏáÝÏñ»ï Ñ³ëÏ³óáõÃÛ³Ý ÇÙ³ëï: 
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А. Оганесян – О некоторых модификациях деловой речи (на 

материале романа Дэвида Лоджа §Хорошая работа¦). – В статье 

рассматривается социолингвистический аспект становления деловых 

терминов на основе диалогов деловых людей в современной Англии в 

романе британского писателя Дэвида Лоджа §Хорошая работа¦. 

Настоящая статья посвящена изучению лексических единиц внутри 

делового дискурса на основе теории мультимодальности Гюнтера 

Кресса. 

 
А. Hovhannissian – On Some Modifications of the Language of 

Business Communication in David Lodge’s “Nice Work”. – A great deal of 

academic research has been done in the field of terminology management 

within the framework of linguistic studies. This paper is another attempt to 

search for the ways of the development of words with conceptual meaning 

into domain-specific words, i.e. terms in the context of business 

communication. The material for the study is David Lodge’s bestseller “Nice 

Work”. The focus of the paper is to illustrate the paradoxical situation 

whereby general vocabulary items as well as well-established domain-

specific items can smoothly develop into newly-coined business terms in an 

absolutely different business context in which members of a business 

community practically use socio-linguistically variant language. G.Kress’s 

theory of “social semiotic approach to contemporary communication” has 

served as a fundamental method of analysis. 


