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    ¼³ñáõÑÇ ì²ð¸²äºîÚ²Ü 
 ºñ¨³ÝÇ å»ï³Ï³Ý Ñ³Ù³Éë³ñ³Ý  

  

²Ü¶ÈºðºÜ ¶àðÌ²ð²ð Ü²Ø²Î²¶ðàôÂÚ²Ü  

ÆØ²êî²ÚÆÜ ²è²ÜÒÜ²Ð²îÎàôÂÚàôÜÜºðÀ  

´²è²ÚÆÜ Ø²Î²ð¸²ÎàôØ 

 
 ì»ñçÇÝ ï³ëÝ³ÙÛ³ÏÝ»ñÇ ÁÝÃ³óùáõÙ ½·³ÉÇáñ»Ý ³×»É ¿ ï³ñ-

µ»ñ ·áñÍ³é³Ï³Ý á×»ñÇ ÝÏ³ïÙ³Ùµ óáõó³µ»ñíáÕ Ñ»ï³ùñùñáõÃÛáõ-

ÝÁ, áñÁ Ñ³Ý·»óñ»É ¿ µ³½Ù³ÏáÕÙ ·Çï³Ï³Ý áõëáõÙÝ³ëÇñáõÃÛáõÝ-

Ý»ñÇª É»½í³Ï³Ý ÝÛáõÃÇ µ³½Ù³áÉáñï Ñ»ï³½áïÙ³Ý ¨ É»½í³á-

×³Ï³Ý ³é³ÝÓÝ³Ñ³ïÏáõÃÛáõÝÝ»ñÇ µ³ó³Ñ³ÛïÙ³Ý áõÕÕáõÃÛ³Ùµ: 

 ¶áñÍ³é³Ï³Ý á×»ñÇ ß³ñùáõÙ å³ßïáÝ³Ï³Ý-·áñÍ³ñ³ñ ÷³ë-

ï³ÃÕÃ»ñÇ á×Ç ï³ñ³ï»ë³Ï Ñ³Ý¹Çë³óáÕ ·áñÍ³ñ³ñ Ý³Ù³Ï³-

·ñáõÃÛáõÝÁ Ýß³Ý³Ï³ÉÇ ¹»ñ ¿ Ï³ï³ñáõÙ ³é¨ïñ³ÛÇÝ ÷áËÑ³ñ³-

µ»ñáõÃÛáõÝÝ»ñÇ Ó¨³íáñÙ³Ý ¨ ½³ñ·³óÙ³Ý ·áñÍÁÝÃ³óáõÙ: ¶áñ-

Í³ñ³ñ Ý³Ù³ÏÁ å³Ñ³ÝçáõÙ ¿ Ûáõñ³Ñ³ïáõÏ É»½í³Ùï³ÍáÕáõÃÛáõÝ, 

áñÝ ³ñï³Ñ³ÛïíáõÙ ¿ ·áñÍ³ñ³ñ á×ÇÝ Ñ³ïáõÏ É»½í³ÙÇ³íáñÝ»ñÇ 

³ÙµáÕçáõÃÛ³Ùµ:  

 ¶áñÍ³ñ³ñ Ý³Ù³ÏÁ Ï³½ÙáÕ É»½í³ÙÇ³íáñÝ»ñÇ Ï³ï³ñ³Í 

·áñÍ³éáõÛÃÝ»ñÁ µ³ó³Ñ³Ûï»Éáõ Ýå³ï³Ïáí ÏÇñ³é»Ýù É»½í³á×³-

Ï³Ý í»ñÉáõÍáõÃÛ³Ý Ù»Ãá¹Áª ÇÙ³ëï³ÛÇÝ ¨ í»ñÝß³Ý³ÛÇÝ Ù³Ï³ñ-

¹³ÏÝ»ñáõÙ /Àõìàíîâà, Àëåêñàíäðîâà, 1989:187; Akhmanova, Idzelis, 

1978:47; Çàäîðíîâà, 1984:8; Ãàñïàðÿí, 1991:3/: ²ÛÝ ÃáõÛÉ ¿ ï³ÉÇë 

Çñ³Ï³Ý³óÝ»É µ³½Ù³áÉáñï áõëáõÙÝ³ëÇñáõÃÛáõÝ É»½í³Ï³Ý ï³ñµ»ñ 

Ù³Ï³ñ¹³ÏÝ»ñáõÙª ÑÝãÛáõÝ³Ï³Ý, Ó¨áõÛÃ³ÛÇÝ, µ³é³ÛÇÝ, ß³ñ³ÑÛáõ-

ë³Ï³Ý ¨ á×³Ï³Ý: êáõÛÝ Ñá¹í³ÍÇ ùÝÝáõÃÛ³Ý ³é³ñÏ³Ý ¿ ³é¨ïñ³-

ÛÇÝ áÉáñïÇ Ý³Ù³ÏÝ»ñÇ ³ñï³Ñ³Ûï³Í ÇÙ³ëï³ÛÇÝ µáí³Ý¹³-

ÏáõÃÛáõÝÁ É»½íÇ µ³é³ÛÇÝ Ù³Ï³ñ¹³ÏáõÙ: ²Ûë Ýå³ï³ÏÇ Çñ³-

·áñÍÙ³Ý Ñ³Ù³ñ µ³é³ÛÇÝ Ù³Ï³ñ¹³ÏáõÙ ³é³ÝÓÝ³óÝáõÙ »Ýù 

Ý³Ù³ÏÝ»ñáõÙ ·áñÍ³ÍíáÕ ËáëùÇ Ù³ë»ñÇ ÇÙ³ëï³ÛÇÝ ËÙµ»ñÁ:  

 Æñ³Ï³Ý³óíáÕ áõëáõÙÝ³ëÇñáõÃÛáõÝÁ Ï³ñ¨áñíáõÙ ¿ ³ÛÝ ³éáõ-

Ùáí, áñ ßáõÏ³Û³Ï³Ý µ³½Ù³µÝáõÛÃ Ñ³ñ³µ»ñáõÃÛáõÝÝ»ñáõÙ ³ñ¹Ûáõ-

Ý³í»ï Ñ³Ù³·áñÍ³ÏóáõÃÛ³Ý Ñ³Ù³ñ ³ÝÑñ³Å»ßï ¿ É³í³ï»ÕÛ³Ï 

ÉÇÝ»É ·áñÍ³ñ³ñ á×ÇÝ Ñ³ïáõÏ µ³é³ÛÇÝ »ÝÃ³ß»ñï»ñÇÝ ¨ ³é¨ïñ³-

ÛÇÝ ·áñÍÁÝÃ³óÝ»ñÁ µÝáõÃ³·ñáÕ Ñ³Ù³å³ï³ëË³Ý ïÝï»ë³·Ç-
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ï³Ï³Ý µ³é³å³ß³ñÇÝ áñå»ë Ý³Ù³ÏÇ µáí³Ý¹³ÏáõÃÛ³Ý Ñ³Õáñ¹-

Ù³Ý ³ÝÑñ³Å»ßï µ³ÕÏ³óáõóÇãÝ»ñ: 

 àõëïÇ É»½íÇ µ³é³ÛÇÝ Ù³Ï³ñ¹³ÏáõÙ Çñ³Ï³Ý³óÝáõÙ »Ýù ·áñ-

Í³ñ³ñ Ý³Ù³ÏÝ»ñáõÙ É³ÛÝáñ»Ý ·áñÍ³ÍíáÕ ·áÛ³Ï³ÝÝ»ñÇ, ³Í³-

Ï³ÝÝ»ñÇ, µ³Û»ñÇ, Ù³Ïµ³ÛÝ»ñÇ ¹³ë³Ï³ñ·áõÙ Áëï ÇÙ³ëï³ÛÇÝ 

ËÙµ»ñÇª µ³ó³Ñ³Ûï»Éáí ³é¨ïñÇ Ï³½Ù³Ï»ñåÙ³Ý, Ï³ÝáÝ³Ï³ñ·-

Ù³Ý, ·áñÍ³ñùÝ»ñÇ Çñ³Ï³Ý³óÙ³Ý ³ÙµáÕç³Ï³Ý å³ïÏ»ñÁ: ´³-

é³ÛÇÝ Ù³Ï³ñ¹³ÏáõÙ Ñ³Õáñ¹íáÕ µáí³Ý¹³ÏáõÃÛ³Ùµ ³ÙµáÕç³óíáõÙ 

¿ ·áñÍ³ñ³ñ Ï³å»ñÇ ÇÙ³ëï³ÛÇÝ ßÕÃ³Ýª Ï³ï³ñáÕÁ, Ýñ³ Ï³ï³-

ñ³Í ·áñÍáÕáõÃÛáõÝÁ, ·áñÍáÕáõÃÛ³Ý ³ñ¹ÛáõÝùÁ, ³ñ¹ÛáõÝùÇ Ñ³ïÏ³-

ÝÇßÝ»ñÝ áõ µÝáõÃ³·ÇñÁ:  

 Ü³Ù³ÏÝ»ñáõÙ ·áñÍ³ÍíáÕ ·áÛ³Ï³ÝÝ»ñÇ áõëáõÙÝ³ëÇñáõÃÛáõÝÁ 

ÃáõÛÉ ¿ ï³ÉÇë Ï³ï³ñ»É ·áÛ³Ï³Ý³Ï³Ý Ï³½ÙÇ Ñ»ï¨Û³É ¹³ë³Ï³ñ-

·áõÙÁª 

³/ ·áñÍ³ñù³ÛÇÝ Ï³Ù å³ÛÙ³Ý³·ñ³ÛÇÝ å³ñï³íáñáõÃÛáõÝ 

Çñ³Ï³Ý³óÝáÕ Ï³Ù ³é¨ïáõñÁ Ï³½Ù³Ï»ñåáÕ áõ Ï³ÝáÝ³Ï³ñ·áÕ 

³ÝÓÝ³íáñáõÃÛáõÝª advertiser, agent, buyer, client, consignor, consultant, 

consumer, customer, distributor, entrepreneur, forwarding agent, insu-

rance agent, intermediary, manager, manufacturer, middleman, partner, 

producer, retailer, sales manager, sales representative, supplier, whole-

saler, etc.  

µ/ µÇ½Ý»ëÇ Ï³½Ù³Ï»ñåÙ³Ý Ï³Ù ·áñÍ³ñùÇ Çñ³Ï³Ý³óÙ³Ý 

ï»Õ, í³Ûñª city, company, country, firm, location, market, organisation, 

outlet, region, shop, show, showroom, stock, store, subsidiary, supermar-

ket, town, warehouse, etc.  

·/ í»ñçÝ³Ï³Ý ³ñï³¹ñ³Ýù, ³ñ¹ÛáõÝù Ñ³Ý¹Çë³óáÕ µ³ñÇù ¨ 

Í³é³ÛáõÃÛáõÝª article, assortment, cloth, clothing, consignment, cutting, 

equipment, garment, goods, item, line, lot, material, merchandise, 

novelty, package, piece, product, production, replacement, sample, 

service, texture, etc. 

¹/ ³åñ³ÝùÝ»ñÇ ¨ Í³é³ÛáõÃÛáõÝÝ»ñÇ Ñ³ïÏáñáßÇãÝ»ñª amount, 

brand, colour, comfort, convenience, cost, damage, defect, design, 

efficiency, fashion, flaw, image, inconvenience, logo, malfunction, 

number, packing, prestige, price, quality, quantity, reliability, reputation, 

safety, shortage, size, slogan, specification, etc.  
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»/ ï»Õ»Ï³ïíáõÃÛ³Ý ³ÕµÛáõñª advertisement, booklet, brochure, 

catalogue, contract, copy, document, e-mail, fax, information, invoice, 

leaflet, letter, list, price-list, telex, etc.  

½/ ·áñÍ³ñùÝ»ñ, ·áñÍ³ñù³ÛÇÝ å³ÛÙ³ÝÝ»ñ ¨ Ýñ³Ýó Ñ³ïÏá-

ñáßÇãÝ»ñª acknowledgement, cancellation, compensation, condition, 

confirmation, consumption, credit, damage, date, delay (in), delivery, 

despatch, details, discount, distribution, enquiry, guarantee, handling, 

insurance, liability, obligation, order, payment, price, purchase, quotation, 

receipt, replacement, requirement, settlement, shipment, situation, 

specification, supply, terms, trial, value, warranty, etc.  

¿/ ³åñ³ÝùÝ»ñÇ µ³ßËÙ³Ýª ³é³ùÙ³Ý ÙÇçáóª aeroplane, aircraft, 

box, case, container, lorry, parcel, ship, truck, etc.  

 Ü³Ù³ÏÝ»ñáõÙ ·áñÍ³ÍíáÕ µ³Û»ñÁ ³ÛÝù³Ý µ³½Ù³ÃÇí »Ý, áñ-

ù³Ý µ³½Ù³µÝáõÛÃ Ï³ñáÕ »Ý ÉÇÝ»É ·áñÍáõÝ»áõÃÛ³Ý ï»ë³ÏÝ»ñÁ ·áñ-

Í³ñ³ñ áÉáñïáõÙ: ²Û¹ µ³Û»ñÝ ³ñï³Ñ³ÛïáõÙ »Ýª 

³/ ·áñÍáõÝ»áõÃÛáõÝ, ·áñÍÁÝÃ³ó Ï³Ù ·áñÍáÕáõÃÛáõÝª acknowled-

ge, adjust, advertise, apologise, arrange, buy, calculate, cancel, charge, 

check, collect, compensate, confirm, consign, consume, contact, decline, 

delay, deliver, demonstrate, design, despatch, distribute, eliminate, 

enhance, examine, exchange, expedite, forward, fulfil, get, guarantee, 

handle, improve, insure, load, manufacture, offer, order, organise, pack, 

pay, persuade, process, produce (for export), purchase, quote, receive, 

regulate, repair, replace, represent, return, sell, send, settle (↔ pay), ship, 

show, sign, specify, supply, transfer, try, unpack, etc. 

µ/ ¹³ïáÕáõÃÛáõÝ ¨ Ñ»ï¨áõÃÛáõÝª accept, acknowledge, agree, 

appreciate, ask, assume, compare, consider, estimate, evaluate, request, 

specify, suggest, understand, etc.  

·/ ÑáõÛë ¨ ³ÏÝÏ³ÉÇùª believe, expect, hope, think, etc.  

¹/ Í³ÝáõóáõÙ ¨ Çñ³½»ÏáõÙª advertise, advise (↔ inform, notify), 

attach, cost, enclose, inform, list, offer, order, quote, reply, submit, etc.  

 Ü³Ù³ÏÝ»ñáõÙ ·áñÍ³ÍíáÕ ³Í³Ï³ÝÝ»ñÁ ·ÉË³íáñ³å»ë Ñ³ï-

ÏáñáßáõÙ »Ý ³åñ³Ýù, ·ÝáõÙ, Í³é³ÛáõÃÛáõÝ, å³ïí»ñ, ³é³ç³ñÏ ¨ 

³ñï³Ñ³ÛïáõÙ »Ýª 

³/ ¹ñ³Ï³Ý Ñ³ïÏ³ÝÇßª acceptable, beautiful, competitive, correct, 

efficient, enduring, excellent, fashionable, favourable, fresh, good, high-

class, high-grade, improved, interesting, long-run, modern, new, official, 
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pleasing, preferable, prompt, reliable, remarkable, right, safe, special, 

suitable, unique, up-to-date, useful, well-crafted, etc. 

µ/ µ³ó³ë³Ï³Ý Ñ³ïÏ³ÝÇßª broken, crushed, damaged, defective, 

faulty, inefficient, missing, stained, unfavourable, etc.  

·/ ã³÷ áõ ù³Ý³Ïª considerable, moderate, regular, significant, etc.  

¹/ Ó¨ ¨ Ï³éáõóí³Íùª autumn (catalogue), large, long, oval, round, 

short, small, standard, summer (assortment), etc.  

»/ ·áõÛÝ ¨ å³ïñ³ëïÙ³Ý ÝÛáõÃª cotton, dark green, green, harvest 

brown, lettuce green, light green, navy blue, sky blue, synthetic, tile red, 

wooden, woollen, etc.  

 Ü³Ù³ÏÝ»ñáõÙ ·áñÍ³ÍíáÕ Ù³Ïµ³ÛÝ»ñÁ Ñ»ï¨Û³ÉÝ »Ýª 

³/ Å³Ù³Ý³ÏÇ Ù³Ïµ³ÛÝ»ñª already, now, presently, still, today, 

yet, etc.  

µ/ Ñ³×³Ë³Ï³ÝáõÃÛ³Ý Ù³Ïµ³ÛÝ»ñª always, constantly, 

frequently, never, often, etc.  

·/ Ó¨Ç Ù³Ïµ³ÛÝ»ñª badly, consistently, duly, exactly, greatly, 

mutually, normally, promptly, properly, quickly, strictly, unfortunately, 

unusually, wrongly, etc.  

¹/ ã³÷Ç áõ ù³Ý³ÏÇ Ù³Ïµ³ÛÝ»ñª approximately, completely, 

entirely, equally, highly, largely, quite, rather, very, etc.  

»/ Ï³å³ÏóáÕ Ù³Ïµ³ÛÝ»ñª besides, however, therefore, thus, etc.  

 ¶áñÍ³ñ³ñ Ý³Ù³ÏÝ»ñáõÙ áñáßÇã ¹»ñ »Ý Ï³ï³ñáõÙ Ãí³Ï³Ý-

Ý»ñÁ, áñáÝó ÙÇçáóáí ÝßíáõÙ »Ý ³Ùë³Ãí»ñ, Ñëï³Ï»óíáõÙ ·áñÍ³ñ-

ù³ÛÇÝ Å³ÙÏ»ïÝ»ñ, Ñ³ïÏáñáßíáõÙ ³åñ³ÝùÝ»ñÇ ã³÷Á, ù³Ý³ÏÁ áõ 

ù³ßÁ ¨ Ï³ï³ñíáõÙ Ý³Ù³ÏÝ»ñÇ áõ ½³Ý³½³Ý ÷³ëï³ÃÕÃ»ñÇ Ñ³-

Ù³ñ³Ï³ÉáõÙÝ»ñ: Âí³Ï³ÝÝ»ñÇ ÙÇçáóáí Ý³Ù³ÏÝ»ñáõÙ Ñ³Õáñ¹íáõÙ 

¿ ×ß·ñÇï, Ñ³í³ëïÇ ¨ Ñëï³Ï ï»Õ»ÏáõÃÛáõÝ:  

 ¸»ñ³ÝáõÝÝ»ñÇó Ù³ëÝ³íáñ³å»ë Ï³ñ¨áñ³·áõÛÝ ¹»ñ »Ý Ï³-

ï³ñáõÙ “we”, “you” ³ÝÓÝ³Ï³Ý ¨ “our”, “your” ëï³ó³Ï³Ý ¹»ñ³-

ÝáõÝÝ»ñÁ: “We” ¨ “our” ¹»ñ³ÝáõÝÝ»ñÇ ·áñÍ³ÍÙ³Ùµ Ñ³ëó»³·ñáÕÁ 

ÝÏ³ïÇ ¿ áõÝ»ÝáõÙ ³ÛÝ ÁÝÏ»ñáõÃÛáõÝÁ Ï³Ù ÁÝÏ»ñáõÃÛ³Ý µ³ÅÇÝÁ, áñÝ 

ÇÝùÁ Ý»ñÏ³Û³óÝáõÙ ¿: ØÛáõë ÏáÕÙÇó, “you” ¨ “your” ¹»ñ³ÝáõÝÝ»ñÇ 

ÙÇçáóáí Ñ³ïáõÏ í»ñ³µ»ñÙáõÝù ¿ Ñ³ÛïÝíáõÙ Ñ³ëó»³ïÇñáçÁª Ï³-

ñ¨áñíáõÙ »Ý Ýñ³ ÏáÕÙÇó ³é³ç³ñÏí»ÉÇù å³ÛÙ³ÝÝ»ñÝ áõ ï»ë³-

Ï»ïÝ»ñÁ, ÇÝãå»ë ¨ Ýñ³ ÏáÕÙÇó Ó»éÝ³ñÏí»ÉÇù ù³ÛÉ»ñÁ: ØÇ³Å³-

Ù³Ý³Ï ³Ûë ³ÝÓÝ³Ï³Ý ¨ ëï³ó³Ï³Ý ¹»ñ³ÝáõÝÝ»ñÇ µ³óÃáÕáõÙÁ 
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Ýå³ï³Ï ¿ Ñ»ï³åÝ¹áõÙ ãÙ³ïÝ³Ýß»É ëï»ÕÍí³Í áã Ñ³×»ÉÇ Çñ³¹-

ñáõÃÛ³Ý, ï»Õ ·ï³Í Ã»ñáõÃÛ³Ý, ëË³É Ï³ï³ñí³Í ·áñÍáÕáõÃÛ³Ý 

Ù»Õ³íáñÝ»ñÇÝ: ÜáõÛÝ Ï»ñå Ï³ñ»ÉÇ ¿ ¨ ã³é³ÝÓÝ³óÝ»É ¹ñ³Ù³Ï³Ý 

Ï³Ù ÝÛáõÃ³Ï³Ý íÝ³ëÁ ÏñáÕÝ»ñÇÝ, ù³Ý½Ç Ïñ³íáñ³Ï³Ý ë»éÇ ·áñ-

Í³ÍÙ³Ùµ ÑÝ³ñ³íáñ ¿ ¹³éÝáõÙ ³é³Ýó ³ÝÓÇ Ù³ïÝ³ÝßÙ³Ý µ³í³-

ñ³ñ ã³÷áí µ³ó³Ñ³Ûï»É ·áñÍÇ Ñ³Ý·³Ù³ÝùÝ»ñÁ: 

 ²ÛëåÇëáí, É»½íÇ µ³é³ÛÇÝ Ù³Ï³ñ¹³ÏáõÙ Çñ³Ï³Ý³óíáÕ 

áõëáõÙÝ³ëÇñáõÃÛáõÝÁ ÃáõÛÉ ïí»ó µ³ó³Ñ³Ûï»É ³Ý·É»ñ»Ý ·áñÍ³ñ³ñ 

Ý³Ù³ÏÝ»ñÇ Ñ³Õáñ¹³Í ÇÙ³ëï³ÛÇÝ µáí³Ý¹³ÏáõÃÛáõÝÁª ·áÛ³Ï³Ý-

Ý»ñÇ, ³Í³Ï³ÝÝ»ñÇ, µ³Û»ñÇ ¨ Ù³Ïµ³ÛÝ»ñÇ ¹³ë³Ï³ñ·Ù³Ý ÑÇÙùÇ 

íñ³: ¶áñÍ³ñ³ñ Ý³Ù³ÏÝ»ñáõÙ ·áñÍ³ÍíáÕ ËáëùÇ Ù³ë»ñÇ ÇÙ³ë-

ï³ÛÇÝ ËÙµ»ñÝ ³ñï³óáÉáõÙ »Ý ³é¨ïñ³ÛÇÝ ÷áËÑ³ñ³µ»ñáõÃÛáõÝ-

Ý»ñÇ ³ÙµáÕç³Ï³Ý å³ïÏ»ñÁª ßáõÏ³Û³Ï³Ý Ï³å»ñÇ Ñ³ëï³ïáõÙÇó 

ÙÇÝã¨ ·áñÍ³ñùÝ»ñÇ Çñ³Ï³Ý³óáõÙ ¨ ÏÇó ËÝ¹ÇñÝ»ñÇ Ï³ñ·³íáñáõÙ: 

¶áñÍ³ñ³ñ Ý³Ù³ÏÝ»ñáõÙ ·áñÍ³ÍíáÕ µ³é³ÛÇÝ Ï³½ÙÁª ³ñï³óá-

É»Éáí ½³Ý³½³Ý ³é¨ïñ³ÛÇÝ ·áñÍÁÝÃ³óÝ»ñ ¨ ·áñÍ³ñù³ÛÇÝ å³Û-

Ù³ÝÝ»ñ, ÃáõÛÉ ¿ ï³ÉÇë ·áñÍ³ñ³ñ Ý³Ù³Ï³·ñáõÃÛáõÝÁ µÝáõÃ³·ñ»É 

áñå»ë Ï³ÛáõÝ á×³Ï³Ý ï³ñ³ï»ë³Ï ·áñÍ³é³Ï³Ý á×»ñÇ Ñ³Ù³-

Ï³ñ·áõÙ: 
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З. ВАРТАПЕТЯН – Семантические особенности деловой пере-

писки на лексическом уровне (на материале английского языка). – 

Данная статья посвящена исследованию семантического содержания 

деловых писем на лексическом уровне. Исследование проводилось на 

основе классификации существительных, прилагательных, глаголов и 
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наречий. Семантические группы частей речи раскрывают весь процесс 

ведения бизнеса, заключения сделок, урегулирования торговли и т.п. 

 

 Z. VARTAPETIAN – The Semantic Peculiarities of Business Letters 

on Lexical Level in English. – The paper is devoted to the study of semantic 

content of business letters on lexical level. The research has been conducted 

on the basis of the classification of nouns, adjectives, verbs and adverbs. The 

semantic groups of parts of speech reveal the complete process of conducting 

business and transactions, regulating trade and related issues.  

 


